
The Modernization
of an Iconic
Parka Brand
How Kanuk, the quintessential French-Canadian parka 

brand reinvented itself for a younger, global clientele in a 
highly-competitive landscape.
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KANUK’S STORY OF GROWTH

Expanding from 
D2C to B2B
All “Made in Canada”, Kanuk’s meticulously 

crafted coats have fended off extreme cold, 

stylishly, for almost 50 years.  

But this brand manufacturer based out of 

Montreal (and with a growing client base in 

Canada, the US and Europe) had to undergo a 

multi-phase transformation to meet the 

demands of their increasingly digital customers. 
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PHASE 1

Bridge the 
Digital Gap.

PHASE 2

Increase D2C 
and B2B Sales.

1) With Absolunet, Kanuk replatformed to Magento, an Adobe 
Company. Combined with Kanuk’s LS Nav ERP, this digital 

infrastructure creates a smoother buying experience for 

consumers and distributors. 

2) Kanuk continues to work with Absolunet on eMarketing, providing 

distributors with digital assets to further capitalize on Kanuk’s 

brand equity. Kanuk also opened a new flagship store and 2 

production facilities. 
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of eCommerce revenue 
from social campaigns

19%

The 50-year old brand has reinvented itself for digitally-savvy customers while preserving 
their ongoing commitment to quality products. Kanuk is so confident in the quality and 

performance of their jackets that their Montreal showroom features a room with 13° 

Fahrenheit / -25° Celsius conditions for trying on the products. The new site was designed 

to appeal to both brand loyalists and newer/younger clients.

Annual Digital 
Revenue Growing by  

The Results: Digital Driving Growth

+ 20%

KanukAbsolunet.  Case Study

increase in active 
sessions

+ 171%

Every $1 spent
on remarketing
produced $29
in revenue.

In 10 years, B2B went 
from only 10% of 
Kanuk’s revenue to 

+ 40%
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Important Website Features

Media-rich landing pages 
to present collections and 

optimize the SEO 
performance

IP detection and 
geo-localization to display 

correct language and 
currency

Revamped and optimized 
visual and user experience 

(UX) design

Lookbooks

Market specific triggers, 
specifications and 
disclaimers

Paypal Pro: easy, secure 
payment processing and 
anti-fraud measures
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Harmony with Retailers
As a brand manufacturer, there is a delicate 
balance between nurturing downstream partners 
while not cannibalizing D2C sales. Kanuk has done 
just that by putting their brand equity at the heart 
of their marketing. 

Dynamic Retargeting
Absolunet set up dynamic retargeting of 
customers based on their on-site behaviors. 
This generates 19% of digital revenue!

Omnichannel Approach
Absolunet published content and promotions 
across Kanuk.com, Google, Instagram, Email, 
Facebook, and even Bing. 
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eCommerce fits into 
a broader strategy.

Kanuk’s growth was being compromised by 
changing consumer habits and a failing and 
dated eCommerce infrastructure; the digital 
gap was an obstacle to their omnichannel 
vision. 

Instead of shopping for software, they 
focused on defining their vision for creating a 
modern, relevant customer experience which, 
once complete,  made defining platform specs 
much easier.

Omnichannel growth
is no accident.

Kanuk understands that eCommerce is not 
another store - it is an extension of the brand 
and a way to meet consumers along their 
customer journey. 

By looking at overall performance indicators, 
they are able to use the commerce channel to 
drive conversions, loyalty and ultimately, 
revenue.

Leverage technology 
to focus on customers.

It starts with a company’s vision and their
willingness to see it through. It then becomes 
a matter of choosing the right partners, the 
right strategy and the right technology.

That is where Absolunet comes in.
We help organizations transform digital
potential into business results.

Kanuk’s Growth: 
Key Takeaways 
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Why Kanuk chose 
Absolunet
● End-to-end eCommerce expertise that 

goes beyond system integration

● A track record of successful Magento + 

Dynamics NAV + LS Retail integrations

● Experience with multiple storefront, 

multi-language and multi-currency 

projects.

● Devoted marketing partnership and 

support during Black Friday, Cyber 

Monday. 

● Integrated digital marketing approach, 

strategy and tactics.

Why Kanuk chose 
Magento

● Multi-storefronts 

● Multi-language

● Multi-currency 

● IP detection and geo-localization 

● Compatibility with MS Dynamics NAV 

(Business Central) + LS Retail

● Scalability; can follow growth and 

expand feature-set with modules

● Omnichannel infrastructure

● ROI timeframe
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"Absolunet's experience with Magento, coupled with their 
eMarketing expertise, has helped us leverage digital to reach 

new markets and grow."

-Caroline Moisan, Marketing & Brand Director at Kanuk
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WHITE PAPER

Let’s talk.
Where do you go from here? 

To understand how Kanuk is leveraging Magento’s multiple storefronts, 
multi-currency and multi-language potential to extend its in-store experience 
to digital, you’ll need to understand how they used Absolunet’s end-to-end 
eCommerce expertise.

Our Magento mastery and digital growth framework supports our clients’ 
connections with their consumers and boosts interactions and sales. 

We’ll build your digital growth framework so that you can focus on your 
business, your customers and who you are as a brand.  

You can do it. We can help. 
Jean-Philippe Boudreau

Senior Director,

Digital Growth

Charles Desjardins

Partner + Executive

Vice President

Marc-André Huras

Director of Sales, North America, 

Retail + B2C



WHITE PAPER

1 877 979 2276
Info@absolunet.com

www.absolunet.com

MTL.
MONTREAL

4398 St-Laurent Blvd, 2nd floor

Montreal, Quebec  H2W 1Z5

KC.
KANSAS CITY

140 Walnut St., Suite 204

Kansas City, Missouri 64106

MTL2.
SAINTE-THÉRÈSE

260 rue Sicard, bureau 300

Ste-Therese, Quebec  J7E 3X4

TO.
TORONTO

180 John St.

Toronto, Ontario  M5T 1X5



Explore the 9 omnichannel functionalities: 

1. BOPIS (Buy Online, Pickup in Store)

2. Ship-from-Store
3. Omnichannel Inventory
4. Omnichannel Gift Cards
5. Omnichannel Loyalty Programs
6. In-store Returns
7. Store Selector / Locator
8. Multi-Banner Retail Ops

9. D2C + Flagship Stores

Kanuk is one of the 7 brands featured

in this eCommerce white paper.

or visit us at absolunet.com

Download Now

Alcohol, Food
& Beverage

Learn more

Automotive,
Aftermarket,
Parts and Fitment

Learn more

eCommerce
Compliance
Checklist

Learn more

Sporting Goods +
Active Lifestyle

Learn more

Discover More eCommerce
White Papers.

READ THIS NEXT

9 Omnichannel 
Functionalities, Powered by 
Magento and Dynamics

https://absolunet.com/en/car-parts-ecommerce/
https://absolunet.com/en/
https://absolunet.com/en/digital-transformation-alcohol-retail/
https://absolunet.com/en/dynamics-nav-magento/
https://absolunet.com/en/digital-transformation-alcohol-retail/
https://absolunet.com/en/car-parts-ecommerce/
https://absolunet.com/en/ecommerce-compliance-checklist/
https://absolunet.com/en/end-sporting-goods-retail-know-white-paper/
https://absolunet.com/en/international-ecommerce-checklist-go-global/
https://absolunet.com/en/end-sporting-goods-retail-know-white-paper/
https://absolunet.com/en/ecommerce-compliance-checklist/
https://absolunet.com/en/dynamics-nav-magento/
https://absolunet.com/en/dynamics-nav-magento/

